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Thank you for taking the time to learn about the Nutanix logo. From the company’s inception, our logo has 
represented our movement and velocity in innovation. We preserve that legacy by ensuring that the usage 

of the logo properly showcases the Nutanix brand.

Nutanix Logo
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Nutanix Logo: Standard Usage

Logo Colors
When using the logo, we should ensure that it is only ever used in Charcoal Gray or white. This will ensure consistency 
across applications and help to retain a level of sophistication. Using restraint in our logo colors provides more scope 
to use the wider brand palette elsewhere.

Clear Space & Minimum Sizes

Minimum Clear Space
When placing our logo, we should always ensure that it has a suitable amount of space around it to ensure it’s legible 
and not obstructed by other elements. The space surrounding the logo should be the equivalent to the Nutanix ‘N’.

Minimum Width
When resizing the logo, we should ensure that the width is no smaller than 15mm for print and 80px for screen. If the 
logo is smaller than this, it runs the risk of being illegible.

https://

Download Logo

https://www.nutanix.com/newsroom/media-resources
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Nutanix Logo: Standard Usage

Logo Rules: Dont’s

Our logo is a representation of our brand and recognized across our industry and the globe. In order to maintain this 
recognition, we have created these rules to ensure consistency.

Usage
Quite simply, we do not amend the logo from the brand pack in any way. It may be scaled proportionally and used in 
either white or Charcoal Gray. Nothing else is permissible as these examples demonstrate.

For clarification, here are some examples of what not to do with our logo.
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Nutanix | Partner Logo Lockup

Logo Lockup Guidance

Spacing
Dividing space should be an equal width to the Nutanix ‘N’ either side of the dividing line.

Divider
The dividing line should be of equal height (horizontal lockup) or width (vertical lockup) of the logos.

Partner Logo Size
Position and size both the Nutanix and Partner logo so they are optically balanced and horizontally centered.

Horizontal Logo Lockup

Vertical Logo Lockup

Spacing should be equal width to the Nutanix ‘N’. Line height equal to the logos.

Spacing should be equal height to the Nutanix ‘N’. Line width equal to the logos.

Example without guides.

Example without guides.
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Nutanix | Partner Logo Lockup

Partner Lockup Dont’s

Partner ABC

Partner ABC

Do not create alternative lockup configurations.

Do not create alternative lockup configurations.

Do not create contextual logos.

Do not alter the clear space guidelines or height of the vertical divider line; 
adhere to the lockup guidelines. 

Do not exaggerate the size of either logo in comparison to the other. 

powered by
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Nutanix | Partner Logo Lockup

Which Brand Leads?

Nutanix-Led Communication
If the communication is coming from official Nutanix channels, and has the Nutanix look and feel, position the 
Nutanix logo on the left hand side of the lockup. 

Partner-Led Communication
If the communication is coming from the Partner’s company, and has the Partner’s look and feel, it makes sense for 
the Partner’s logo and co-marketing guidelines to take precedence. 

Example: Nutanix-Led lockup. This is a Nutanix-branded video, hosted on the 
Nutanix website. The Nutanix logo is in the primary location of the logo lockup. 

Example: Partner-Led lockup. This page his hosted on the Microsoft Azure website. The 
Partner’s logo is primary, and the Nutanix logo assumes the secondary position.
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Governance / FAQ

Creating Nutanix Materials

Q: Are Partners allowed to create Nutanix-branded materials?
A: The Partner Demand Center + Platform provides most everything needed to go to market with Nutanix: assets, 
campaigns, and AI-powered marketing programs and tools. That is a Partner’s first stop for co-marketing with 
Nutanix. There are rare occasions when a Partner truly needs to build Nutanix-branded materials “from scratch”. If the 
need arises, we can help you with the steps outlined below. 

Q: What’s the process for a Partner who needs to create Nutanix-branded materials from “scratch”?
A: The process is as follows: 

•	 Reach out to partnermarketing@nutanix.com to find out if existing assets are available for use 

•	 If not, the Partner’s creative resources (writer, designer, videographer, etc) can request access to the Nutanix 
Brand Portal by filling out a request form: www.brand.nutanix.com. Be sure to include the Nutanix primary contact 
in this form and give as much context as possible.

•	 If approved, the creative resource will be required to review brand training. Afterwards they will gain access to core 
assets. 

•	 All creative expressions of the Nutanix brand need to be approved by the Nutanix Brand team prior to use. That 
process is outlined during brand training.  

Q: What’s the approval process for Partner-generated assets that use the Nutanix branding? 
A: This topic will be covered within brand training. The simplest way for a brand approval on a Partner-created asset is 
to have your Nutanix channel marketing resources submit a Brand Approval request through our internal approval 
ticketing system. If this is not availble, you may submit visuals via email to brand@nutanix.com  

Q: Are there any non-approved uses of custom 
Nutanix-branded assets outside of what’s available  
on Partner Demand Center+ ? 
A: Please avoid creation of the following:  

•	 Collateral: White Papers, Data Sheets, etc

•	 Web Properties: Websites, Landing Pages, Microsites 

•	 Videos: Product or Company Explainers 

•	 Customer Case Studies

•	 Presentations: PPTX, GSlides

Q: What are examples of approved uses of custom 
Nutanix-branded assets? 
A: The following are commonly created assets, using a 
Nutanix | Partner logo lockup. These materials may be 
readymade and available via Partner Central, or the 
Partner Demand Center+:  

•	 Campaign Tactics: Display Banners, Infographics, 
eDM

•	 Event Graphics: Pull-up Banners, Backwalls, eDM Grx

•	 Collateral: Partner Solution Overviews, eBooks

https://partner.nutanix.com/library/asset/91c261d1-224a-4f37-929d-02bfbf0fb34b)
mailto:partnermarketing%40nutanix.com?subject=Nutanix%20Brand%20Training
https://www.wrike.com/workspace.htm?acc=4911952#/forms
mailto:brand%40nutanix.com?subject=Brand%20Approval%20Request
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Legal Information & Logo Download

Nutanix Materials
Participation in a Nutanix Partner Program entitles Partner to receive copies of certain Nutanix-created materials 
(“Nutanix Materials”) and to use those Nutanix Materials during the term of this Agreement, as specified in the 
Program Guidelines. Except as expressly stated herein, Nutanix and its licensors shall retain all right, title and interest 
in and to the Nutanix Materials, and no other license to them is granted or will be implied. Partner agrees not to 
remove or alter any proprietary notice on the Nutanix Materials.

Trademarks & Proprietary Rights 
As a Nutanix Partner, Nutanix grants Partner a limited, non-transferable, nonexclusive license to use Nutanix 
trademarks for the purposes of identifying Partner as a Nutanix Partner and for advertising and promotion purposes 
during the Term of this Agreement, provided that usage of Nutanix trademarks is not misleading and does not 
indicate or imply Nutanix’s endorsement, testing or approval of any other products or service offered by Partner. 
Except as expressly stated herein, Nutanix retains all right, title and interest in and to the Nutanix Trademarks, and no 
other license to them is granted or will be implied. Partner use of Nutanix Trademarks (including any goodwill 
associated therewith) shall inure to the benefit of Nutanix.

Nutanix and its licensors own all worldwide right, title and interest in the Products including all copyrights, 
trademarks, service marks, patents, trade secrets, know-how, moral rights and all other proprietary rights, including 
registrations, applications, renewals and extensions of such rights existing anywhere in the world, whether registered 
or unregistered (“Intellectual Property Rights”). The structure and code of the Products are Nutanix’ valuable trade 
secrets and constitute Nutanix confidential information. Except for the rights explicitly granted to Partner in this 
Agreement, all right, title and interest in the Products are reserved and retained by Nutanix, its affiliates, or its 
licensors. Partner does not acquire any intellectual property or other rights in the Products as a result of reselling the 
Products.

Download Logo

mailto:partnermarketing%40nutanix.com?subject=
mailto:brand%40nutanix.com?subject=
http://www.nutanix.com
https://www.nutanix.com/newsroom/media-resources

